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Abstract: 

     This study aimed to find out the reality of adopting marketing research in small and medium 

enterprises in the food industrial sector, and the obstacles that prevent it from being conducted 

and approved. In collecting primary data, the researchers resorted to inspecting the institutions 

and distributing questionnaire forms manually to individuals from a random sample consisting of 

marketing officials in these institutions. The questionnaires were subjected to analysis using the 

statistical program SPSS 20. 

The study reached a set of results, including that the institutions under study do not practice 

marketing research activity, and that there are several limitations and restrictions that hinder the 

latter from exploiting this research. 
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source: Bulletin d’information statistique de la PME, données du 1
er
 semestre 2022, n° 42, Edition Avril 2023, p. 6 
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source: Bulletin d’information statistique de la PME, 

données de l’année 2021, n° 40, Edition Mars 2022, p.36 
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COMPUTE  محور الأسئلة الأولى = (x1,x2,x3,x4,x5,x6,x7). 

COMPUTE محور الأسئلة الثانية = (x8,x9,x10,x11,x12,x13,x14,x15). 
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  /VARIABLES=x1 x2 x3 x4 x5 x6 x7 محور الأسئلة الأولى 

    /SCALE('ALL VARIABLES') ALL 

Statistiques de fiabilité 

Alpha de Cronbach Nombre d'éléments 

.954 8 

  /VARIABLES=x8 x9 x10 x11 x12 x13 x14 x15 محور الأسئلة الثانية 

    /SCALE('ALL VARIABLES') ALL 

Statistiques de fiabilité 

Alpha de Cronbach Nombre d'éléments 

980 9 

DESCRIPTIVES VARIABLES=x1 x2 x3 x4 x5 x6 x7 محور الأسئلة الأولى 

  /STATISTICS=MEAN STDDEV. 

Statistiques descriptives 

 N Moyenne Ecart type 

x1 32 3.4688 1.29476 

x2 32 1.5938 .49899 

x3 32 3.5625 .84003 

x4 32 2.5000 .95038 

x5 32 3.3438 1.23417 

x6 32 3.6875 .99798 

x7 32 3.4063 .97912 

 85633. 3.0804 32 الأول_السؤال

N valide (listwise) 32   

 

DESCRIPTIVES VARIABLES=x8 x9 x10 x11 x12 x13 x14 x15 محور الأسئلة الثانية 

  /STATISTICS=MEAN STDDEV. 

 

Statistiques descriptives 

 N Moyenne Ecart type 

x8 32 2.9375 .94826 
x9 32 3.2188 1.31332 
x10 32 3.4375 1.34254 
x11 32 3.3750 1.28891 
x12 32 2.6250 1.09985 
x13 32 3.5313 .98323 
x14 32 2.6875 1.09065 
x15 32 2.8750 1.09985 
 1.06419 3.0859 32 الثاني_السؤال

N valide (listwise) 32   

ANOVA à 1 facteur 

 Somme des carrés Ddl Moyenne des carrés F Signification 
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Inter-groupes 34.608 16 2.163 65.026 .000 

Intra-groupes .499 15 .033   

Total 35.107 31    
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