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Metaverse as a tool for changing the behaviour of  

the digital tourism consumer 

i_zaid@esc-alger.dz k.zemouri@centre-univ-mila.dz a.zaid@centre-univ-mila.dz 

Abstract:  

The study seeks to address some concepts associated with metaverse and its role in changing the 

behaviour of the digital tourism consumer The aim of this study was to highlight metaverse as a 

new concept and tourism experiences and to reveal disruptions in tourists' behaviour and 

experiences while in metaverse, The analytical descriptive approach was followed, and the study 

found that Metaverse world is now clearly coming and tourism will not escape this global trend. It 

has come to stimulate more physical travel, and it can also meet the utilitarian needs of tourist 

customers to experience before actually buying. 
Key words: Metaverse, tourism, consumer behavior, tourist. 
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Source: kemal Gokhan Nalbant, Sevgi Aydin 2023, Development and Transformation in Digital Marketing and 

Branding with Artificial Intelligence and Digital Technologies Dynamics in the Metaverse Universem, Journal of 
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Source: Dimitrios Buhalis, Nurshat Karatay 2022, Mixed Reality (MR) for Generation Z in Cultural Heritage 
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