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Abstract

The aim of this paper is tohighlight the importance of translation theory in Internet
advertising and to study the role it plays in communicating the advertising message from the
source language (SL) to the target language (TL), i.e. the Arabic language. Therefore, the
Arab’s cultural reference is different from that of the Western. It is noteworthy to reveal that
the culture is one of the basic factors which makes a solid structure to the advertising
strategy supporting the method of persuasion; this one is considered one of the main methods
in advertising discourse.The point here is that globalization does not eliminate the local
character of some countries, but rather respects the cultural and linguistic specificity of each
country. Despite the common religious interface among Arab countries, Arab culture differs
from one country to another. The culture and the dialect of the Maghreb is somehow
different from those of Saudi Arabia and Egypt, for example. Mc Donald’s, for instance is
one of the models that seeks to give its global touch, but at the same time is still working to
respect the cultural characteristics and the original local meal of each country.
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« une catégorie de consommateurs qui joue un rdle important dans notre
société moderne. » (Christian Dumard, 2013). On ne peut pas la définir, car
elle touche un public de tout age. On peut différencier cette génération par sa
fagcon de consommer les nouvelles technologies. La « Gen C » est
particulierement ciblée par Youtube. Voici quelques chiffres : 67% de la Gen.
C chargent des photos ou des vidéos sur internet, 85% s’appuient sur les
recommandations d’autres personnes pour effectuer ses achats, 88% ont un
profil sur un réseau social, 40% consomment peu de télévision, 91% dorment
avec leur téléphone sur la table de nuit et 80% regardent des vidéos sur leur
téléphone mobile. (Christian Dumard, 2013)
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Moussy is a Non- Alcoholic Malt Beverage originating from the mountains
of Switzerland. It is produced in a state of the art production facility under
strict quality control by international brew masters, who brew Moussy
according to the original Swiss recipe containing carefully selected first class
barely malt combined with natural fresh water.
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